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1 Introduction 

St Thomas’s Church stands on a prominent site in Haymarket, close to the centre of 
Newcastle.  It is a striking building with an distinctive tower, surrounded by trees and 
planting, on a busy city centre junction between Haymarket Metro Station and the Civic 
Centre. 
 
The substantial Grade II* listed building was built in 1830 to a design by renowned 
Newcastle architect John Dobson, and then extended soon after to meet the needs of the 
growing city.  It is unusual in that it has no parish – an extra-parochial peculiar church – but 
has been the city’s Civic Church since 1960.  There are several significant memorials inside 
the building and out on the greenspace around the church, the most arresting being the First 
World War sculpture called The Response. 
 
The church has a small but loyal congregation, is used occasionally for weddings and attracts 
large numbers to a variety of annual civic services such as the Mayor’s Service and the 
University of Newcastle Carol Service.  The church also draws visitors with family 
connections, those with links to the armed services who are remembered in the church and 
those with an interest in its history.  There is also a fine pipe organ and two talented 
organists.   
 
The church is also host to the fair trade One World shop, housed at the back of the nave.  
This is staffed by a paid manager and volunteers, whose presence on site makes it possible 
to keep the church open to all every day. 
  
 
2 Current activities 

2.1 Worship 

St Thomas’s Church holds communion services every Sunday morning, with an average 
attendance of about 20-30, and every Wednesday lunchtime, when about ten people attend.  
The church is very popular for its seasonal and civic services, with around 400-450 people 
coming to the University Carol Service and Thanksgiving1 Service.  It is also used 
occasionally for weddings and wedding blessings. 
 
The church aims to care for strangers, be inclusive and to encourage people to think about 
their faith.  Its particular role is in campaigning against injustices and some of its work has 
caused some extreme reactions in the past. 
 
  

                                           
1 A service of thanksgiving held annually for those who have given their bodies for medical research 
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2.2 Community and other users 

The church is used for a number of church and community activities and events, including: 
 

 Congregational and Church Action Group meetings, held on alternate months 
 Weekly support group meetings, including AlAnon, AA and Tyneside Claimants Union  
 Twice weekly French African church gatherings 
 Monthly Progressive Christian Network meetings 
 Occasional music events, talks and presentations 
 Occasional visits by schools and other groups 

 
The church recently set up a meeting room with refreshments in the vestry, which is 
available for hire by community and other groups at a modest rate2. 
 
2.3 Visitors 

The church is open from 10am until 4pm every day, and the team is to be commended for 
its hard work in making the church look open and welcoming, despite the challenges of the 
tinted glazed doors and dark porch area. 
 
It is estimated that around 100 people come into the building every day, to visit the One 
World shop, say a quiet prayer, see the memorials, military banners or stained glass, to find 
out more about the church’s history or simply to enjoy some tranquillity in the bustling heart 
of the city. 
 
While these numbers are very respectable, it is worth considering the regular footfall past 
the building.  Around a thousand people an hour can use the road crossing outside the 
church at busy times.  The church is also at the heart of an area attractive to and bustling 
with many different communities, from students at the nearby universities of Newcastle and 
Northumbria3 and those working at and visiting the Civic Centre and Royal Victoria Infirmary 
to families visiting the Great North Museum, shoppers heading for Northumberland Street 
and commuters on their way to the Metro. 
 
There is definitely an opportunity for the church to find ways to draw in more of the people 
passing the building every day and to continue to develop its role for the local community, 
students, schools, shoppers and visitors as well as its congregation. 
 
 
3 Current heritage experience and offer 

3.1 Access 

As noted above, the church is open every day and thus consistently available to people 
looking for a place for quiet prayer or contemplation, wanting to enjoy its history or following 
family links or researching their own history.  However, even with glazed porch doors, 
colourful banners and new signage, the building does not always look open or active.  
 

                                           
2 It is strongly recommended that information about hiring the Herman Schier Vestry is made more 
obvious on the church website.  Currently the only references to hiring the room are tucked away at 
the end of the What’s On page and on the Building Development page, and no details are provided 
3 The church team’s recent HLF bid estimates a combined total of some 50,000 students and their 
visiting families are on the doorstep of the building 
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The main pedestrian access to the front of the church is via the glazed doors, which are 
difficult for wheelchair users to open.  However, once inside there is generally level access 
around the nave and into the vestry meeting room, although the signs, screens, seating and 
other items set up at the back of the nave and in the side aisle could be tricky to navigate 
for those with poor sight or mobility issues.  There are toilets in the church, including 
disabled facilities, although these do not meet current access regulations.  
 
The nave is a large and soaring space with fixed pews, slim pillars and plenty of natural light.  
Pews have been removed from the rear to enable the shop to be set up to one side.  On the 
other is a servery area, seating and displays.  In the side aisle is an area for children’s play 
and a space for quiet prayer and contemplation. 
 
Access to the galleries and tower is via a door in the porch and a steep staircase.  This route 
means the galleries are not suitable for open access by visitors and is out of bounds for 
those with mobility difficulties. 
 
3.2 Interpretation 

The church offers a number of ways to find out about its mission, special qualities and 
history, including: 
 

 The church website, www.sttomsnewcastle.org.uk, which includes a host of 
information about its mission, activities, events and future plans, as well as 
comprehensive insights into the history of the church and the story of the organ.  
The church also features on A Church Near You, www.achurchnearyou.com/church-
of-saint-thomas-the-martyr-newcastle/, which again reflects the warm and lively 
character of the church and its mission (although it does need updating as it still 
refers to the plans for a new boiler) and is a venue for the annual Heritage Open 
Days scheme, www.heritageopendays.org.uk/directory/st-thomas-the-martyr 

 Church leaflets – the team has produced some comprehensive colour A4 sheets 
about different aspects of the church, including the organ, which are sold for 50p.  
The content of these leaflets is also available on the website (but not offered in the 
form of a leaflet download). The church is also one of the six city centre churches 
celebrated in the Newcastle Church Trail produced as part of the Spirit in Stone 
project (with supporting resources on line) 

 Temporary exhibitions – the group from the church produces up to four 
exhibitions a year, making use of the temporary display panels at the back of the 
nave.  These are often provocative, tackling difficult subjects and inviting visitors to 
explore their beliefs.  Two recent exhibitions are showcased on the website at the 
time of writing, and the excellent ‘Home Truths’ display that challenged the 
mythology surrounding welfare and benefits, held in 2013, is particularly noteworthy 
because of the engaging way it invited visitors to interact with the core issues  

 Display / noticeboards at the rear of the church, used to share information, 
promote events and introduce the team; it is also used to display development 
proposals for the building and the results of recent consultation work with the 
congregation and community on priorities for action in the church 
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3.3 Facilities 

The church offers a good level of supporting facilities, although some elements would benefit 
from updating.  They include: 
 

 Toilets, including one suitable for disabled people 
 Kitchen / catering facilities, including a servery at the back of the nave and a 

refreshments table in the vestry meeting room 
 The Herman Schier Vestry meeting room, with direct access from the church 
 The One World shop plus sales of leaflets about the church 
 Heating via a newly installed biomass boiler 
 Wifi and audio visual equipment 

 

The next steps in the team’s development project is to replace / upgrade the toilet facilities 
in the church and to ensure they meet current standards and access criteria. 
 
 
4 Current and potential users 

4.1 The congregation 

A fairly stable attendance of about 20-30 for Sunday communion services and fewer on 
Wednesdays.  Much larger numbers attend seasonal and civic services, with up to 450 
attending at some.  There is a good relationship with the University of Newcastle, who use 
the church for their seasonal services and events, and other popular services including the 
annual Great North Run lecture and service in September which attracts over 100 people.   
 
4.2 The community and other users 

The church does not have a parish on which to draw, but is at the heart of a mixed 
community.  This includes the students of the nearby universities (and their visiting families) 
and the relatively affluent population of Jesmond as well as those who spend time in this 
part of the city for work, shopping and other activities.   
 
At the other end of the spectrum are those in the city centre who are homeless, displaced, 
hungry and troubled, and the church team is aware that demands on the church as a place 
of refuge are likely to increase in the current political climate. 
 
The Action Group has already identified opportunities for the church to potentially provide 
welcome, orientation and information for visitors to the city, given that the Tourist 
Information Centre has recently closed down.  This would combine well with interpretation 
about the church, area and city for local people and visitors alike.  The team also has every 
intention of continuing its mission for campaigning against social justice, and its related 
programme of temporary exhibitions on this theme, alongside its work as a place of refuge 
and sanctuary for all-comers. 
 
The challenge is therefore how to develop these quite diverse roles and initiatives and 
ensure they can work effectively in tandem for these very different audiences. 
 
4.3 Visitors 

As noted earlier, the numbers of visitors to the church is a commendable hundred or so a 
day.  These largely comprise of adults, coming for a variety of reasons from visiting the shop 
and looking at the war memorials to those seeking sanctuary and often includes people with 
very particular needs.   
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There is no visitors’ book, but evidence gleaned from visitors’ conversations with the 
volunteers and shop manager suggests that the church draws people from near and far for a 
variety of reasons and that visitors value and/or are most interested in: 
 

 The building’s light and airy ambience and peaceful presence, and a quiet corner to 
pray 

 That there are always church members on site 
 The stained glass windows 
 The architecture 
 The memorials 

 
The team would like to ensure that church users and visitors can appreciate the church’s 
special qualities, which include: 
 

 That this was the first church designed by renowned local architect John Dobson, and 
that it is not a parish church 

 The church may have been built as an act of penance by Hugh de Morville, one of 
the knights who killed Thomas à Becket, Archbishop of Canterbury, in 1170  

 The church’s recent history of social justice campaigns 
 Its many memorials, inside and out 

 
4.4 Volunteers 

The dedicated and loyal core church team offers a range of very useful skills, not least their 
knowledge of and enthusiasm for the church and commitment to developing and sharing its 
mission, special qualities and stories.  Practical skills such as research, computing and web 
development have proved invaluable to date. 
 
The church has good relationships with the universities, civic organisations and others on 
which to build, and would like to develop new relationships locally e.g. with the Royal 
Grammar School.  However, capacity is a real issue for the team and it is struggling to move 
forward.  The Action Group has a clear vision for the future and would willingly do more for 
congregation and community with more volunteers and other support and guidance.  It is 
recognised that there are limitations with the current facilities and spaces within the church, 
but the team is determined to address these in future and not to be constrained by these 
limitations in the short term. 
 
There is an aspiration to set up a Friends group, which would hopefully provide volunteers 
for projects and activities as well as fundraising support.  However, the church team does 
not currently have to capacity to set up and run such a group at this time. 
  
4.5 Target audiences for heritage activity 

Based on this brief assessment of the mix of current audiences at the church, the city centre 
communities and context, and the team’s successes to date, the suggested target audiences 
for heritage engagement in the short to medium term are: 
 

 Local people and visitors interested in history, including students, special 
interest groups, local schools and general interest visitors to the city; local history 
and heritage may also be a useful tool for engaging with people with particular 
needs through activities at the church and in its outreach work  

 Visitors and other users looking for welcome, orientation and information; 
there is the potential for the church to provide a valuable role in telling its own story 
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within the context of the city while helping those looking for practical information and 
orientation  

 Local people interested in using and developing their skills, by developing 
and promoting broader opportunities to get involved and by delivering projects that 
build confidence and develop new skills for all ages 

 
 

5 Heritage engagement opportunities 

5.1 Review of aspirations 

The team has identified a number of potential opportunities for encouraging more users and 
attracting new volunteers alongside its active role for worship, welcome and social justice.  It 
is considering, for example, ways of making the church more appealing as a venue for music 
and performance as well as a place to meet and to provide community support.   
 
The team’s recent Heritage Lottery Fund GPOW application includes a number of aspirations 
for celebrating and sharing the church’s heritage, alongside its core work on the historic 
building fabric, including: 
 

 Developing the existing website and creating new leaflets, graphic displays and digital 
materials to tell the stories of the establishment of the church, its location on the site 
of a leper hospital, its stained glass and memorials, paying tribute to architect John 
Dobson and celebrating the longstanding relationships with military and mining 
communities and organisations; the team is also very keen to tell the stories of the 
ordinary people in the area past and present – e.g. the lepers, the first congregation 
– and not just the stories of the ‘great and the good’ in the city 

 Exhibition material on the conservation of this significant historic church (and other 
historic buildings), along with open days and guided tours to see what is being done 
and watch craftspeople at work on site 

 
The team is also determined to upgrade supporting facilities, such as the toilets and lighting, 
to enhance the experience for all church users from congregation to community and visitors. 
 
5.2 Key recommendations 

While the church’s longer term aspirations to improve its welcome and enhance its facilities 
are to be welcomed, we recommend the team aims to undertake some modest, quick win 
activities as well.  These can be used to test the impact and efficacy of different actions on 
target audiences and assess likely demand for other projects and activities. 
 
Taking small and achievable steps will help raise the profile of the church and its activities 
and events, demonstrate to local people and visitors that change is afoot and hopefully 
stimulate new interest in getting involved with the life of the church (whether as a visitor, 
participant or a volunteer).  Importantly it will also provide valuable feedback to inform likely 
demand for new or different facilities, building on the consultation work already achieved to 
date. 
 
5.3 Opportunities for engaging with the church’s heritage 

These opportunities build upon existing successes and new ideas identified by the church 
team and during discussion with the Inspired Futures consultants.  The short term proposals 
here are a suggested list from which the team can cherry-pick, in order to test different 
approaches to engagement with the church mission, building and heritage.  Inviting 
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comment and feedback at every stage, and evaluating each project against clear targets, will 
provide robust guidance on how best to target effort, resources and funds in the future. 
 
The short term activities recommended here are designed to raise the profile of the church 
and test sample events.  It is hoped that this will encourage new volunteers who might help 
steward the church (with the aim of developing a regular programme of opening outside 
services) as well as potentially attracting other folk who would be interested in taking on the 
development and delivery of some of these new activities in the medium and longer term. 
 
The medium and longer term projects suggested here will be dependent upon the successes 
or otherwise in the short term, and the team should remain open to developing and adapting 
its vision to respond to findings and feedback.  All these elements are suggestions only and 
should be explored and reviewed at each stage within the parameters of the church mission, 
other projects and activities and the overall vision for the site. 
 
Suggestions for short term actions and activities: 
 
 An activity and interpretation plan – the church team’s main priority is repairing the 

building but equally has identified a number of opportunities for complementing this work 
and engaging more and different users through the church’s rich heritage, activities and 
prominent position.  It is therefore strongly recommended that the team develops these 
ideas in more detail and prepares a robust plan for activities and interpretation to focus 
effort, phase the work and plot the necessary aims, actions and outcomes 

 
 Reinforcing the ‘Open and Welcome’ message – the team is to be commended for 

already taking a number of steps towards making clear that the church is open and 
welcomes visitors, all of which is helped by the presence of the Fair Trade shop and its 
friendly staff / volunteers.  However, the smoked glass doors at the porch and the dark 
interior remain a barrier for some. 

 
In such a busy location, with many hundreds of people passing the church front every 
day, an eye-catching solution is required.  Colour, movement and change could really 
help address this, particularly if the aim is to attract those who walk this way every day 
and have stopped noticing the detail of their route.  There are several ways in which this 
colour and movement might be achieved, and the team could consider testing a number 
of different solutions to see which – if any – make a difference.  For example: 

 
 A number of colourful boards similar to the ‘One World Shop’ sign on the porch 

gates, designed to be easy to hang on the gates and which can be regularly rotated 
e.g. once a week; if each sign uses a different colour scheme and different (very 
brief) content relating to the church and shop being open and welcoming, their 
changing appearance should catch the eye of even regular passers-by 

 Colourful freestanding banners – such as teardrop or feather flags4 – placed near the 
main door every day or for specific events or activities.  Again, getting several in 
different colours and with different wording might help make them even more eye-
catching 

 Colourful and simple signage – perhaps canvas prints – to be added to the main 
metal church sign, beneath the time of worship panel.  Again, these could be used 

                                           
4 Many companies produce these types of banners at modest cost.  This website has been selected 
simply to indicate the key styles of banners that might be both suitably eye-catching and permissible 
at the church entrance http://www.discountdisplays.co.uk/html/flags.html 
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for specific events and/or be series that can be changed regularly to highlight 
particular features in the church 

 Another way to add movement, colour and interest in the porch area could be the 
use of projections.  This could use a simple ‘gobo’ technique to project, for example, 
footsteps onto the ground that appear to lead you to and through the doors.  
Alternatively, the projection could include a rolling programme of images and/or 
inspirational phrases in the space that would attract and intrigue passers-by.  The 
advantage of this approach is that the projections can be easily changed and can be 
turned off whenever they are not required, and have no impact on the historic fabric 
beyond installing the projector.  Talking to a lighting / AV specialist would help 
identify the options and what might be achieved cost-effectively in this space 

 
 A more welcoming entrance area – the team has worked hard to provide a host of 

information and interpretation for its many different users over time.  While this is also to 
be commended, the development has inevitably been rather ad hoc, particularly around 
the entrance to the nave and shop, and the result is a little overwhelming.  There is so 
much to look at and read that it is actually hard to focus on any one part or take in any 
of the important messages presented.  

 
It is strongly recommended in the short term that the team takes a good look at the 
various screens, panels, displays and signs at the entrance area and strips away anything 
that has been in place for, say, longer than a year and/or that is tired, out of date or 
simply no longer required.  Rationalising this space, and opening up the vista along the 
nave, will help make the church more appealing for first time visitors and ensure that key 
information and messages are clear and uncluttered.  In the longer term, as proposed 
below, the team should aspire towards a high quality temporary exhibition system.   
 
The mantra for the reordering of the church in the short and longer terms should always 
be on quality over quantity, to complement the soaring historic interior and in particular 
the openness and lightness of touch created by the distinctive slim iron pillars.   

 
 
Suggestions for medium term actions and activities:  

 
 New church leaflets – the team would like to review their leaflets and aspire to 

providing a range of high quality themed leaflets on e.g. the stained glass, the 
memorials, the organ.  It is recommended that the church’s priority is a general 
interest leaflet about the church and its history and setting, suitable for all 
visitors and highlighting all the special qualities and treasures (perhaps including a plan 
or other method for ensuring visitors can find these highlights).   

 
The team can then work with, or facilitate, specialists and other interested individuals to 
research the other key elements, such as the stained glass and memorials.  The 
outcomes of their work could be primarily the new themed leaflets, with the added 
benefit of creating new archives for each key feature that can be made available to 
interested visitors in person and also, ideally, on line.  
 
It is also recommended that all these leaflets and other resources be made available as 
downloads from the church website.  
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 Website development – the current church website is comprehensive and colourful, 
providing mission and worship details, practical information about visiting, information on 
the history of the church and insights into the types of exhibition held here.  The website 
is clearly still in development and we hope the team will continue to add information and 
images to make full use of this resource. 

 
Indeed, a longer term aspiration could be to develop more on line resources relating to 
the church and its activities and setting.  Putting archive material and other heritage 
resources on line will make the church’s story, mission, history and heritage available to 
many more remote users and is likely to encourage visits. 
 
The website already includes a good number of links to other churches, organisations, 
partners and resources, and the team should continue to develop these links (perhaps 
integrating relevant ones elsewhere within the site too) and encourage partners to 
reciprocate.   

 
 Restoration diary / blog – explore whether a small team can be put together to 

continue recording the restoration work at the church, with the aim of keeping a diary of 
the work as part of the heritage record and with the potential to produce a regular blog 
to tell people about the work being done on site; this could be done via the website or 
on Facebook or similar.  This type of regular activity is good for profile-raising, skills 
development and can help to attract repeat visits 

 
 Special access days – the team has already identified the exciting opportunity to 

provide special access to aspects of the restoration work, and are planning some open 
days and associated workshops to provide visitors with insights into the special skills and 
processes.  If these are successful, there is the potential for offering other occasional 
special access days to parts of the church not normally accessible e.g. the roof, the clock 
tower, the organ; promote these widely as a rare and exciting opportunity (which may 
attract new and different visitors)  

 
 Lectures and workshops – there is also the potential to build on the workshop 

activities proposed (using feedback from these to determine how best to develop 
activities).  The team could consider a lecture series and/or other craft workshops to 
showcase heritage skills like stained glass, woodworking and organ maintenance, relating 
to the local heritage and church  

 

Suggestions for longer term actions and activities: 
 
The following projects are likely to be interlinked, enabling the church to be part of a 
community history project and be able to showcase its own story and the local heritage.  It 
is also hoped that new and different volunteers would be inspired to take part and that 
sharing and developing new skills would be at the heart of this work. 
 
It is therefore recommended that the church consider drawing in specialist skills to help lead 
and develop the projects, and that the team looks for someone with experience of working 
with community groups and specialises in developing heritage-related skills and initiatives 
 
 High quality interpretation in the church – the team has identified a wish to 

introduce high quality interpretation to tell a series of stories at the church, including the 
history and heritage of the church and to showcase the heritage restoration work.  As 



10 
 

Heritage Activity Stage One Draft Report 
St Thomas’s, Haymarket 

Draft 1 

noted earlier, quality should be the byword for this work so the following elements 
should be considered: 

 
 The story of St Thomas in the City – there are several ways in which new 

interpretation could be introduced in the church.  A display area could be created at 
the rear of the nave or in a dedicated space in one of the side aisles, featuring high 
quality attractive display units that can be easily moved.  These could be a mix of 
vertical display walls and interpretive box units on wheels that can be moved into the 
space and opened up and/or stored closed to use as tables / work surfaces.  Other 
options include a series of smaller interpretive display features that are located 
around the church at points of interest e.g. robust freestanding lectern-style panels 
that can be moved or stored when not required.  A third option is a downloadable 
audio or AV tour, which can guide people around both inside and out and provide 
access to a lot of additional material, including images, sound, video and oral history.  
This approach requires minimal physical impact on the church but may have limited 
appeal to some audiences and/or the team may feel this is not appropriate for this 
historic space. 

 
 Visitor information – it has also been mooted that the church could be a suitable 

venue for tourist information, now that the city centre TIC has closed.  The church 
team may wish to consider taking this on in a more formal manner i.e. working with 
the city to deliver a TIC function; alternatively the church could develop its heritage 
displays to include information and interpretation of the city anyway, as context for 
the church today and to benefit all visitors wishing to explore farther afield.  This 
might include a high quality city map that highlights heritage and other visitor 
attractions and practical information such as public transport.  The display could also 
integrate high quality leaflet racks (with reciprocal arrangements with other venues 
to display one another’s leaflets). 

 
 Temporary exhibition resources e.g. moveable display units, graphic templates, 

to make it easy to display themed displays generated by the church team and/or 
material provided by other groups.  This may be a longer term aspiration but is 
strongly recommended to enable the team to mount their own high quality 
exhibitions more easily and to accommodate exhibitions and displays by others.  
Ideally this resource would be in place in time to facilitate the team’s proposed 
exhibition of heritage skills and conservation work to accompany the works being 
carried out on site. 

 
 What lies beneath…? – one theme that could be explored either as part of 

permanent or temporary interpretation at St Thomas’s is its extraordinary 
underground story.  From its location over a lepers’ graveyard to the Victoria 
Tunnels, the impact of the Metro tunnel beneath its feet to its new subterranean 
biomass boiler, there is an unusual story to tell here!  

 
 Informal guided tours – the church volunteers currently offer informal guided tours on 

request and for schools and other visiting groups.  There is the potential to develop this 
offer, particularly if raising the profile of the church, and highlighting its heritage and 
exhibition programme, begins to draw in more visitors with general and specialist 
interest.   

 
Encourage new stewards / tour guides and provide training and opportunities to take 
part in research (and promote skills development and social aspects of being part of the 
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team). Aim to develop a guides’ manual that provides the facts, figures and stories that 
the guides should base their tours upon, keep this up-to-date and make easily available 
(develop as a PDF, for example, so it can be updated and circulated easily) 

 
 Engaging with the heritage through performance – the team also aspires to 

developing new and stronger links with the schools and universities on its doorstep, 
including the Royal Grammar School.  One option to engage with these institutions might 
be through performance.  The drama departments (and/or any city centre drama or 
creative writing groups) might be interested in researching, writing and performing at the 
church.  For example: 

 
 A performance walk, telling the story of the church and area while on the move 
 A play written about the church and area’s heritage e.g. the establishment of the 

church or St Thomas’s in wartime 
 A community film5, making use of the proposed new audio visual equipment the 

church would like to install for screening it 
 A storytelling festival inside and out, embracing historic writing and new pieces 

written and performed by young people (this could be trialled, for example, as part of 
a future Jesmond Festival) 

 
The church might also consider creating links in the longer term with other local groups 
and charities through the arts.  The church could, for example, facilitate a temporary arts 
installation, taking inspiration from projects such as the innovative photography and light 
project developed in partnership between Fort Nelson, digital artists and a local autism 
support group in Portsmouth6 

 
  

                                           
5 Kielder Local History Group’s HLF-funded Kielder Viaduct project included a community film as well 
as a heritage webpage about the archives they unearthed: http://www.visitkielder.com/play/history 
6 https://www.royalarmouries.org/events/events-at-fort-nelson/calendar/2015-02-09/light-fever 
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Appendix – Supporting information and useful contacts 
(to follow) 
 


